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Abstract

global competitiveness. This study examines these challenges, focusing on the obstacles 

strengthening institutional support, streamlining customs procedures, providing low-
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Figure 4: Main challenges faced in attempting to Internationalize the Business
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4.6 Measures taken to improve export capacity of the business
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Figure 8: Government support needed for facilitating access to export market
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Appendix: 

Table A1: Number of Employees
Employee Number Frequency Percent

Total 110 100.0

Table A2: Tenure of Business (in years)
Tenure (in years) Frequency Percent

Total 110 100.0

Table A3: Type of Business of the Respondents
Business Type Frequency Percent

Total 110 100.0

Table A4: Challenges face in attempting to internationalize their Business
Challenges
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Factors Frequency Percent

Factors Frequency Percent

Table A7: Measures taken by respondents to improve the export capacity of their 
business

Measures Frequency Percent
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Table A8: Government or institutional support required to facilitate access to 
export markets

Types of Government or institutional support Frequency Percent


