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Exploring Opportunities in the International Halal Market: 
Policy Guidelines for Bangladesh’s Expansion

 

Abstract

in producing halal goods, Bangladesh has yet to fully capitalize on the growing global 

a strategic opportunity to boost exports of halal food, beverages, pharmaceuticals, and 
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market

Figure 1: Consideration of Halal Products by the respondents 
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Figure 2: Criteria for choosing Halal Foods
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people 

Figure 4: Halal Market & Process information
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4.2  Features of Halal Industry and Position of Bangladesh

Figure 5: Top 15 Global Islamic Economy indicator score
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Figure 6: Top 10 Countries of Global Islamic Finance, Halal Food and Muslim 
Friendly Tourism

Figure 7: Top 10 Countries of Global Islamic Modest fashion, media and recreation, 
pharm & cosmetics 
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4.3 Government interventions for halal products and market expansions 
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